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+..xiom Corporation fits into a category called database marketing. It started in 1969 as an outfit called Demographics Inc., using phone books and other notably
low-tech tools, as well as one computer, to amass information on voters and consumers for direct marketing. Almost 40 years later, Acxiom has detailed entries

for more than 190 million people and 126 million households in the U.S., and about 500 million active consumers worldwide.
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